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I N S I D E  T H I S  I S S U E :  

T O A S T M A S T E R S  W E E K  
On March 17, 2011, Georgia State Governor 
Nathan Deal proclaimed May 8-14, 2011, as 
Toastmasters Week in Georgia and called this 
observance to the attention of all Georgians.  
Gov. Deal commended each of you on the effort 
you are making to develop yourself through the 
Toastmasters program. The Governor is very 
familiar with Toastmasters International and the 
impact its communication and leadership pro-
gram has had in the lives of many business and 
political leaders.  
   He indicated the people of our state are the 
most important asset we have, and the confi-
dence individuals develop as a result of improv-
ing their communication and leadership skills 
makes them a more valuable asset and opens 
the door to numerous opportunities. Because of 
the confidence acquired through this program, 
thousands of people have received promotions  
to more senior positions at work, have been 
elected to public office, and have started their 
own businesses. Through Toastmasters, indi-
viduals have the potential to accomplish so 
much.  
   “As we strengthen the economy of our great 
state, we need all hands on deck. I encourage 
you to keep developing yourself as a leader and 
a more effective communicator through the 
Toastmasters program and to continue serving 
your community,” remarked Governor Deal. 

Additional pictures 
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L-R: Jay Hickson, Bonnie Fauntleroy, Dionne Saunders, Jessica Walling, Lina Surianto,  

Roy Ganga, Nathan Deal, Kene Iloenyosi, Dwight Jones, Cecelia Muhammad, Kyle Mitchell. 



Kene Iloenyosi, DTM 
Lieutenant Governor 
Education & Training 

 

T H E  A P P L E  

GIVE IT YOUR BEST 
Fellow District 14 Toastmasters: 

Spring is in the Air!  Collegiate basketball is at 

its climax, Toastmasters around the world are 

submitting their semi annual membership 

renewal dues, Clubs are reviewing their DCP 

goals, Contests are in full swing and the Geor-

gia Pollen has begun to dust the entire state 

yellow.  All of this is preparing us for the home 

stretch, the last quarter of this Toastmasters 

Year. 

We are at a critical juncture in the Toastmas-

ters year, where clubs need to revisit their 

Club Success Plan and members need to look 

at their progress, and if necessary, make 

adjustments to achieve their respective goals.   

Let’s spring into action and continue to enjoy 

the benefits of the Toastmasters Communica-

tion and Leadership program, and be the first 

to turn in your renewal dues.  This will help 

your club qualify for valuable District incen-

tives, as well as credit towards the Distin-

guished Club Program goals.  This is also an 

opportune time to share your gratification with 

the Toastmasters program with friends, co-

workers and family, and encourage them to 

become members. 

A few weeks ago, I attended a club meeting 

which was dedicated solely to Table Topics.  It 

was truly one of the most splendid and educa-

tional meetings I have attended recently be-

cause the topics were related to interviewing 

techniques and responses.  What a phenome-

nal idea for clubs to help their members prac-

tice a critical skill that will change lives for the 

better.  This was clearly monies worth spending 

and a truly valuable return on membership 

investment. 

This meeting demonstrated exceptional team-

work and personal values to help a fellow 

Toastmaster when it was necessary.  After the 

meeting, I was told that the format of the meet-

ing was solely to help one of it members who 

had recently lost her job and wanted to quit.  

Instead, the members of her home club 

stepped up and each contributed $1 towards 

her membership renewal and rallied around 

her by providing support, feedback and inter-

viewing tips to help her be better prepared for 

her upcoming interview.  I just found out that 

this “one of a kind” meeting did work because 

the member not only aced the interview and 

landed the job, but is now giving back to her 

club by helping others. 

As I look back over my 10 years of being a 

Toastmaster, I can think of a few times when I 

wanted to give up, but the voice within re-

minded me that I need to give it my best and 

not to quit.  My development was within my 

control and I was the only person who could 

control my destiny.  With encouragement and 

support from my fellow Toastmasters, I contin-

ued with my plan, and I credit the Toastmasters 

program for my many successes.  Now I am 

privileged to give back to an organization that 

has done so much for so many, all for a minus-

cule cost of less than one Happy Meal per 

month.  In difficult times, it’s easy to give up 

and throw in the towel. Don’t take this ap-

proach if you have not yet given it your best. 

Spring is definitely in the air.  I encourage all of 

you to take a moment to enjoy the freshness 

and renew vows of happiness and prosperity.  

Energize Your Voice to action by focusing on 

completing what you have started – your path-

way to success - and help others succeed in 

their endeavors.  Together we can make a 

difference, just like the club that stood by its 

member. 

I am looking forward to seeing all of you at the 

Spring Conference at Callaway Gardens in Pine 

Mountain, Georgia. 

Roy Ganga, DTM 

District Governor 
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What do you see when you look at an apple? Fellow 
District 14 Toastmasters, I once attended a seminar 
where this question was asked. The speaker used 
something as simple as an apple to impart deep 
personal growth lessons, which I would like to share 
with you.  

When most people see an apple, all they see is the 
fruit and fewer have the desire to eat it. How many 
of you have seen an apple tree or an orchard?  How 
about a factory that makes apple juice, apple sauce, 
etc.? What you see is based on how you think. The 
same is true of our lives. How we think will deter-
mine what we do with our lives. When you look at 
yourself in the mirror, do you see someone born 
with unique gift and talent mix that no one else on 
this earth has? Or do you see someone who is just 
getting by from day to day? 

My fellow District 14 Toastmasters, I may not have 
physically met each person reading this article, but 
one thing I can tell you about yourself is that you are 
one of a kind, uniquely created and endowed with 
certain gifts and talents with which you are to do 
exceptional things in this life. Trust me on this one.  
If you have never been told about this, let me be the 
first to tell you that never has there been and never 
will there be another person like you. There is a 
specific reason why you are alive and a specific 
group waiting for you.  

You may ask, “What does this have to do with Toast-
masters?” Well, a lot actually. You were not forced 
to join Toastmasters. There was something in you 
that believed that you are worth more and are capa-
ble of doing more than you were before you joined. 
This desire on the inside propelled you to sign on 
the dotted line to become a member. The apple that 
sits on your kitchen table can be eaten and thrown 
into the trash or cored, seeds removed and col-
lected and nurtured through planting and tending 
into a tree and an orchard. Your life can serve only 
you or you can tend, cultivate and develop your life 
to serve a larger audience. 

 
D I S T R I C T  1 4  G O V E R N O R  R O Y  G A N G A ,  D T M  

Continued on Page 3.. “Apple” 



Dwight Jones, DTM  
Lt Gov Marketing 

A  M E S S A G E  O N  
A C C O U N T A B I L I T Y  
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Lina Surianto, DTM 
Public Relations Officer 

C E L E B R A T E  
T O A S T M A S T E R S  W E E K  

Many organizations stall or even crumble 
during difficult economic times. Toastmas-
ters has withstood the test of time and has 
even grown 5% annually since 2005 be-
cause it offers practical skills that are criti-
cal for success in today’s competitive envi-
ronment.  In good times or bad, it helps to 
have the Toastmasters edge! 

Because communication isn’t optional, and 
in an effort to bring awareness of the im-
portance of public speaking skills, Geor-
gia's Governor Nathan Deal has proclaimed 
May 8-14, 2011 as Toastmasters Week in 
Georgia. The official signing of the Procla-
mation took place at the State Capital, 
Atlanta, on March 17. 

From now on, be sure to wear your Toast-
masters pins, caps, shirts, name badges, 
etc. to create Toastmasters awareness, 
especially during Toastmasters week in 
May.  With Toastmasters week being pro-
claimed, you can make Toastmasters  even 
more prominent by supporting the District 
in our Specialty Tag Project. By pre-ordering 
and paying approximately $30 in manufac-
turing fees, you can raise your club profile 
and raise Toastmasters awareness every-
where every day. To order your Specialty 
Plate, please visit: 
www.gatoastmasters.org. 

There is no reason why you should not 
even go above and beyond to promote your 
clubs through public news media, club 
newsletters, websites and video testimoni-
als while at the same time participate in 
our Spring Public Relations Incentive Con-
tests. More information about our incentive 
contests can be found at 
www.gatoastmasters.org.  

Lina Surianto, DTM  

District PRO 2010-2011 

 

My role as Lieutenant Governor Marketing is to 
"make the benefits of Toastmasters member-
ship available to greater numbers of people." 
The potential for growth is exciting. Realizing 
that growing club membership is key to keep-
ing your club as vibrant as possible, Toastmas-
ters International sponsors membership-
building contests throughout the year:  

 - Individual Sponsorship:  

   July 1 – June 30 of the following year  

 - The Smedley Award:  

   August 1 – September 30   

 - Talk Up Toastmasters:  

   February 1 – March 31  

 - Beat the Clock:  

   May 1 – June 30 

These contests are designed to build member-
ship. Each member is charged with spreading 
the good news about Toastmasters Interna-
tional. There is some personal accountability 
we should all assume in exposing as many 
people to this great organization as possible.  
The good news is that this organization can 
cultivate Personal Accountability. All we have 
to do is to recognize that it starts with our own 
thinking, and then begin asking different ques-
tions such as, “What can I do?” and “How can I 
contribute?” 

Membership is also the key to success for the 
Club, Area, Division, and the District.  Twice a 
year Toastmasters International collects mem-
bership renewals. Each member is personally 
accountable for his own dues.  Do you remem-
ber why you joined? The investment of $27 
twice a year plus your club dues will yield an 
amazing RETURN ON INVESTMENT once Toast-
masters gets into you. Let’s take this journey 
called “Toastmasters” and enjoy every aspect 
of it. 

Continued on 3rd column..  “Message” 

This is where Toastmasters comes into the picture. I 
am in no way advocating that this is the only way to 
success in life, but I will boldly say that it is one of the 
few tried and proven ways to develop the confidence 
needed to succeed in life. Talking is a vital part of our 
lives, so why would we not do our best to ensure that 
we are great at it? Not just the act of talking, but 
effective in the art of communicating and connecting 
with those to whom we speak. As we work through our 
Competent Communication and Advanced Communi-
cation manuals, we sharpen the skills needed to 
navigate the communication highway of life. The 
manuals and our clubs simulate different scenarios 
that we may ordinarily avoid, and we practice this 
within the safe confines of our clubs. 

Last week, I gave a speech at my club from the 
“Speaking on Television” manual.  My project was 
“Giving a Press Conference” and it had to be on a 
controversial topic.  My audience had to be adversar-
ial, and my home club did their best to be just that. I 
spoke for 4 to 6 minutes and was questioned (more 
like GRILLED) by my audience for an additional 8 to 
10 minutes.  My club members put the pressure on 
me because they love me and want to see me grow. 
With this type of practice and the feedback I received, 
I know it will be a lot easier for me to handle a press 
conference if the need ever arises.  

 

The Apple, continued from page 2 

Headquartered in Rancho Santa Margarita, California, 
the organization has more than 260,000 members 
in over 12,500 clubs  in 113  countries. Those numbers 
are small in comparison to the approximately 
311,925,605 people in the United States and 
6,903,539,398 in the world. A profile of Toastmasters 
members is as follows: 

- 52% of members are female; 48% are male 

- Average annual household income: $85,000-$99,000 

- 30% earn $100,000+ annually 

- 69% of members are between the ages of 35 and 49 

- 82% have a college degree 

- 36% have an advanced degree 
I am absolutely convinced from working with this organi-
zation and all types of people that we can change more 
lives by exposing more people to Toastmasters. So let’s 
continue now and make a difference by thinking and 
acting accountably.  I will personally commit to exposing 
a minimum of one person per week to Toastmasters.  

  

WHAT WILL YOU COMMIT YOURSELF TO DO? 

 

A Message on Accountability, continued 

from column 1 

T H E  G E O R G I A  G A V E L  



N e w   C l u b   C o r n e r :  
 Congratulations Governors for your tireless work to make sure the members of these brand new clubs enjoy the benefits of the Toastmasters program!!! 
 

December 13, 2010: 
Claudette Cress, Division E Governor    Raymond Young, E47 Governor 
        Toastmasters Goizueta—Club #1457367  Atlanta                                
 

December 13, 2010: 
Parren Shannon, Division A Governor    Sylvia Ashley, A1 Governor 
        Traveler’s Rest MBC—Club #1345438  Morrow       
 

January 7,  2011:          
Livya Mitchell, Division J Governor    Victoria Shipley, J92 Governor 
        Recall Toastmasters—Club #1594750  Norcross  
 

March 1,  2011 
Dionne Saunders, Division I Governor    Theo Allen, I86 Governor 
        Suntrust Perimeter—Club #1665374  Atlanta 
 

March 11,  2011 
Trushar Mody, Division D Governor    Steve Ketcham, D33 Governor 
        Randstad Premier Toastmasters—Club #1682389  Atlanta 
 

March 25, 2011 
Livya Mitchell, Division J Governor    Eutopia Johnson, J95 Governor 
        QTS  Toastmasters—Club #1717129  Suwanee 
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C A R T E R  C E N T E R  T O A S T M A S T E R S  C E L E B R A T E  T E N  Y E A R S  
O F  A C H I E V E M E N T  
by Jane Bigham, CC — President of Carter Center Toastmasters Club 

On November 11, 2010, The Carter Center Toastmasters Club in Atlanta, GA celebrated its ten-year anniversary.  The club was created 
by a small group of enthusiastic Carter Center staff and has since grown to a large, lively faction of Georgia Toastmasters.  The celebra-
tory event was held at The Carter Center and attended by current, former, and charter members.  Area H72 Governor, Liisa Hardalou-
pas, ACB, ALB, attended and gave congratulatory remarks.  Other presentations were made by Cynthia Rice Hooks, an advisor to the 
club at its inception; Wyatt Ware, the club’s first president; and Dianne Bryant, the club’s Vice President of Education.   The event ended 
on an exciting note with a special taped address by charter member, President Jimmy Carter.  He reminded the club in his remarks that, 
as the club’s motto states, “It’s not what you say, but how you say it.”  The Carter Center Toastmasters Club looks forward to ten more 
years of communion, enthusiasm, and most importantly, great speeches! 

Dianne Bryant, V.P. of Education Cynthia Rice Hooks,  Lei Ellingson, Wyatt Ware Liisa Hardaloupas, H72 Governor 
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 C B E Y O N D ,  I N C .  R E C O G N I Z E D  W I T H  C O R P O R A T E  S P O N S O R  A W A R D  
Cbeyond, Inc., a leading provider of IT and communications services to small businesses, was one of three recipients of the District 14 and 
Toastmasters International Corporate Recognition Award. Since its inception in November 2008, the Cbeyond Toastmasters club has 
shown a strong commitment to the Toastmasters program to develop leaders. The members of the club regularly test their communication 
and leadership skills with Cbeyond’s senior leadership in a public forum, a technique to ensure they are always sharpening their presenta-
tion skills. “Given that Cbeyond is committed to learning and development for its employees, Toastmasters fits well into our culture of 
building leaders. We are humbled and honored to be recognized,” said Morgana Jones, Cbeyond Toastmasters President. 
Mr. Jim Geiger, Chairman and CEO of Cbeyond, stressed the importance of Toastmasters as an employee development tool and tells  
everyone “with Toastmasters just do it, there is nothing to think about”.  Cbeyond, Inc is a strong supporter of District 14 Toastmasters 
and development of their employees through Toastmasters. 

 H O N O R  B E S T O W E D  T O  U P S  O R A T O R S  
     

In today’s job market, many companies, including UPS, seek employees 
who possess strong presentation and leadership abilities. 
 

Each year, Toastmasters International presents the Toastmasters Cor-
porate Recognition Award to companies that actively encourage and 
support Toastmasters program 
within their organization. Since 
2008, this prestigious award has 
been presented to other Georgia 
recipients, including former Geor-
gia Governor Sonny Perdue, State 
Farm Insurance, Capitol City 
Bank, and this year, UPS. 
 

“UPS established a relationship 
with Toastmasters 12 years ago, 
when an opportunity was stirring 
to enhance employees’ speaking 
and communication skills,” says 
Brace Cain, DTM, from Speaking 
Solutions, a UPS club. 
 

Today, UPS sponsors five Toastmasters clubs in the metro Atlanta area. 
With over 130 current members, they are still growing. Some of these 
members have served as District leaders. Past Area Governors include: 
Cathie Fields, Kevin Ashford, Margaret May, Mark Sweat, Bonnie 
Fauntleroy, John Watkins, Gave Vaca, and Brace Cain. UPSers in cur-
rent District leadership positions include Jessica Walling, District Secre-
tary; Bonnie Fauntleroy, Division G Governor; and Vanessa Hawkins, 
Area 66 Governor. 
 

UPS Toastmasters Clubs:·   UPS Club, Articulate Delivery, Speak UPS,  
Speaking Solutions, and UPS Pleasantdale. 
 

Corporate Campus Human Resources Manager, 
Gwen Lusk accepts the award from Roy Ganga, 
DTM, District 14 (Georgia) Governor Toastmas-
ters 

Vanessa Hawkins, Bonnie Fauntleroy, Margaret May, Kene Illoenyosi,  
Gwen Lusk, Roy Ganga, Brace Cain, Julia Yoki & Malcolm Baldwin 

In less than four years Legacy Builders Toastmasters Clubs have 
grown and developed like “The Little Engine That Could”.  With 
unbridled enthusiasm 
and humor, these 
clubs continue to 
attract members not 
only within the com-
pany but also from 
the surrounding com-
munities.  There has 
been a continued 
buzz throughout Dis-
trict 14 about Capitol 
City Bank & Trust 
Company corporate 
sponsor support, con-
tributions and com-
mitment to Toastmas-
ters International. 
 

The heart and soul behind Legacy Builders is George Andrews, 
President & CEO of Capitol City Bank & Trust Company.  Just as 
he had a vision to start a community bank in the neighborhood in 
which he grew up, he had the same vision to develop the staff at 
each of his 8 branch locations by bringing Toastmasters into the 
company.  He knew the importance of professional development 
in communication and leadership for his employees, customers, 
community and business organizations in the African American 
and Urban Communities. His commitment to professional devel-
opment was critical in building confidence and professionalism in 
each person who took advantage of this opportunity; and the 
evidence of his vision now speaks for itself. 
 

On Wednesday, February 24, 2011, District 14 Governor Roy 
Ganga, DTM, and the Senior District Leadership Team presented 
the prestigious Toastmasters Corporate Sponsor Award to Mr. 
George G. Andrews, President & CEO, in appreciation for Capitol 
City Bank & Trust Company’s corporate sponsorship, contribu-
tions and commitment to District 14 and CCB&T Legacy Builders 
Toastmasters Clubs in Albany, Atlanta, Augusta, and Savannah.  

C A P I T O L  C I T Y  B A N K  &  T R U S T  
C O M P A N Y  C O R P O R A T E  S P O N S O R  
A W A R D  
by:  Legacy Builders Club Members 
Pauline Mansfield, ACB, CL—VP Education & 
Janice Andrews, DTM—Division A Area A3 Governor 

D I S T R I C T  1 4  T O A S T M A S T E R S  H O N O R S  C O R P O R A T E  C L U B S  

From left to right: Dwight Jones, DTM - Lieutenant Governor 

Marketing, Kene Iloenyosi, DTM - Lieutenant Governor 

Education & Training, Mr. George G. Andrews, President & 

CEO, Capitol City Bank & Trust Company and District 14 

Governor, Roy Ganga, DTM.  
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E X E C U T I V E  C L U B  # 2 6 6  –  S E C R E T S  O F  O U R  L O N G E V I T Y  
By: Bill Truitt, DTM – SAA, Executive Club#266 

Chartered in October 1965, The Executive Club #266 is one 
of the oldest clubs in District 14. Over the years, this club has 
survived for many reasons, with many wonderful, dedicated, 
and intelligent men and women contributing to its longevity. 

As a member of Toastmasters for forty consecutive years, I 
have watched clubs come and go in Districts 14 (Georgia), 37
(North Carolina), 48 (Alabama), and 56 (Texas). I moved 
around quite a bit. 

While the Toastmasters program provides many intangible 
educational benefits, along with the awards and rewards that 
testify to our accomplishments in self-improvement, we have 
to look further to understand why some clubs remain viable 
while others do not. 

Shortly after transferring to The Executive Club from a club 
which had folded, I finally discovered the secret key: I remembered the words of Dr. John Lee in his keynote speech over three decades 
ago at the International Convention in Orlando.  His statement fits this “lock.”   He said, “All great success comes from ideas which are 
seasoned before being put into effect.”  The basic idea behind Toastmasters has always been Fellowship, which means fostering friend-
ship in the club by greeting new guests and members as well as listening to the thoughts of more senior members.  Our Founder, Dr 
Ralph Smedley, once said, “We learn best during moments of enjoyment.” We have tried to make that statement a part of our ongoing 
philosophy which has contributed to our being a President’s Distinguished Club for nine of the last ten years. 

I remember my first night at Executive Club over a dozen years ago.   Long-time member Jack Boal, DTM, walked up and gave me a big 
hug!   He said, “I’m old enough to give everybody a hug.” Then he asked me an open-ended question about the job from which I had just 
retired. While I don’t remember the question, I will never forget the feeling of camaraderie in his hug and big smile. His warmth chased 
the angst away! 

Every Club has difficulty with retention.  To ignore the problem until it is too late is not very smart.   I’m not recommending a group hug 
to solve your membership woes. 

Jack, who had a gentle au pair attitude toward everyone, passed away last December.  After twenty-one years as a stalwart member of 
our group, he won’t be easy to be replaced. Nevertheless, I know that as long as his friendly hug survives, The Executive Club will con-
tinue to be one of the oldest clubs in District 14. 

C O N G R A T U L A T I O N S ,  C I N D Y  C A N N O N !  

Past District Governor Cindy Cannon, DTM, was appointed to the position of Regional Advisor Marketing 
for 2011-2012.  In her role, Cindy will provide support to all the District Leaders across Region 8 
(Southern US, Bahamas and the Caribbean) to help them fulfill their District mission, and serve as a vital 
link between the Districts and World Headquarters. 

Region Advisor Marketing is a position that is crucial to the growth of Toastmasters International and we 
are proud to have one of our own from District 14 in this capacity. 

Cindy served as the 2008-2009 District Governor for District 14. Under her leadership, District 14 became 
not only a President’s Distinguished District, but the #1 District in North America and #4 in the world. 

Congratulations on your appointment, Cindy, and thank you  for your continued dedication and contribu-
tions to Toastmasters International and District 14. 



F O U R  T I M E  Z O N E S ,  F O U R  C L U B S ,  O N E  A G E N D A ,  O N E  M E E T I N G  
By: Dirk Kittredge, DTM and Ray Pezolt, ACB —McKToast Club  
 

One warm afternoon in Colorado, six Toastmasters from District 26 converged in a unique room at McKesson Corporation. At the same 
time, a similar scene was taking place at McKesson offices in Georgia, Texas and California. At 4:30 p.m. MT, in Colorado, the meeting 
convened. The McKToast club in Alpharetta. GA., the McKToast club in Carrollton TX, and the McKesson Toastmasters Club in San Fran-
cisco joined us in Colorado for a real-time, “in your face” Toastmasters meeting. Yes, four time zones, four clubs and one agenda — all in 
one meeting. 

Years ago, video conferencing technology was hailed as the communication medium of the future. Due to limitations of both the hard-
ware and the available bandwidth of the Internet, it did not fulfill that promise, and therefore, was not widely adopted. 

Cisco Corporation did not abandon this concept but instead worked to develop the next generation called “Telepresence,” released to the 
public in 2007. Telepresence rooms are dedicated meeting spaces equipped with high definition plasma screens on one side of an oval 
conference table, with regular chair seating on the other side of the table. Telepresence rooms are located in many cities around the 
world and are electronically connected to create an environment for seamless real-time meetings, as though all the participants are to-
gether in one place. The business advantage of this technology reduces travel costs and keeps productivity high in our globally connected 
world. 

Prior to our meeting, Toastmaster roles were assigned: 
 The Georgia club hosted the Toastmaster, speaker, and an evaluator,  
 The Texas club had a speaker, evaluator, Table Topics, and official timer, 
 The San Francisco club offered the Ah Counter, evaluator, and Grammarian,  
 The Colorado club had the General Evaluator, an evaluator, and a speaker.  

Working together, we identified advantages and challenges of this newest technology in order to have a very successful meeting where 
ideas were shared across the USA. 

Advantages include: 

 Sharing of club cultures was enlightening, as club roles are a bit different across the nation. 

 Interactions between the participants seemed as if all were really in the same room, which made the meeting lively and engaging. 

The challenges were interesting: 

 The different time zones of each participating city resulted in substantial differences for the participants. Effective use of this 
technology requires advance planning. 

 The Timer role was performed in each of the four physical locations. Each Telepresence room has a permanently mounted camera 
with three lenses which were activated when someone spoke, so all locations can see the speakers. Because the Timer uses vis-
ual cues rather than voice, the mounted camera does not activate to show the Timer’s image. Timers in each of the four locations 
signaled local participants about their timing, then coordinated with the Primary Timer to report the actual time spent. 

 Presenters quickly realized that their “speaking area” was similar to that of a TV newscaster, just the head-shoulder-hands shot. 
Small gestures of the upper body, like leaning forward or backward or hitting the table top with your hand, were quite effective. In 
addition, we all learned to speak to the camera lens rather than to the plasma screen images to make “eye contact.” 

 Vote tallying had to enter the “high tech” world too. Cell-phone texting was used to transmit vote counts from three locations to 
the central location in order to announce winners for the Best Speaker, Best Evaluator, and Best Table Topics. 

 Side conversations in a room initiate the camera and the conversation is then aired to all participants. A courtesy mute switch on 
the table microphone may be used to control this if necessary. 

 High definition images show substantial details. Therefore, dress appropriately and pay attention to grooming. 

 Evaluators completed their written reviews and sent them to the speakers for Toastmasters manual credit.  

Even though we were apart, the different ways the meeting officials approached their roles provided an additional learning experience for 
everyone. 

We proved that with Telepresence technology, we can make the world much smaller and communication more effectively. 
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 D E V E L O P I N G  L E A D E R S  O F  T O M O R R O W  
By Trushar Mody, DTM – Division D Governor 

 
Over the years I have had a number of parents ask me how their school kids can participate in the Toastmasters Program. There are two 
ways we can reach out to these bright young kids: 

     1. Youth Leadership Program (YLP) 

     2. Gavel Club 
We have the privilege of conducting several Youth Leadership Programs in District 14. I am personally conducting two of them: One in 
Riverwood International Charter School (Fulton Schools) and another one in Palmer Middle school (Cobb schools) 

YLP is an eight-week program. The youth “learn by doing,” creating a win-win situation for all involved. Topics include: 

- Parliamentary procedures and principles of chairmanship 

- Listening skills 

- Thinking on their feet 

- Organizing  their speech 

My favorite part is when I tell them about the acronym SPEAK, namely: 

     Smile 

     Pause 

     Easy Breathing 

     Action 

     Knowledge 

One of the most rewarding parts of being a Toastmaster is reaching out to the community to help others become better Communicators 
and Leaders. When we asked for help, we received an overwhelming response. Toastmasters from all over Metro Atlanta and as far as 
Albany volunteered to help. I am so thankful to all the Toastmasters who participated in this YLP program. 
Just as our regular Toastmasters program is driven by our members, the Youth Leadership program is driven by the youth. I notice 
changes in merely five weeks. The smile on the teacher’s face is my ultimate reward.  At the end of the program, the students will evaluate 
their progress. 

I encourage all Toastmasters to share this program in the community. It’s worth your time. 

T O A S T M A S T E R S  S E R V I N G  T H E I R  C O M M U N I T I E S —  
Y O U T H  L E A D E R S H I P &  G A V E L  C L U B  P R O G R A M S  

This year, several divisions of Georgia Toastmasters continue to benefit our communities by conducting Youth Leadership and Gavel Club 
Programs in several areas: 

 Clayton County Schools (sponsored by Division A) 
 Fulton & Cobb County Schools (sponsored by Division D) 
 City of Norcross Schools (sponsored by Speak Easy Club, Division G) 
 Alpharetta Schools (sponsored by Division G) 
 Gavel Club (sponsored by Dawn Breakers Club, Division E) 

Youth Leadership helps young people build their communication and leadership skills so that they may become tomorrow's leaders in busi-
ness, industry and the community, while Gavel Club employs Toastmasters’ self-improvement methods and materials to people who may 
be ineligible for regular membership due to age, inability to pay dues or other circumstances. Generally, in these community service pro-
grams, meetings follow a format similar to that of a Toastmasters club meeting. There is an announced agenda and participants learn and 
practice parliamentary procedure during each meeting.  Lecturing is minimal, but discussion is held during each session. To learn more 
about these programs, visit www.gatoastmasters.org.  

 Y O U T H  L E A D E R S H I P  B Y  C L A Y T O N  C O U N T Y  T O A S T M A S T E R S  ( A R E A  A - 4 )  

By Parren Shannon, Division A Governor 

In February 2011, Clayton County Toastmasters completed a successful Youth Leadership Program in conjunction with Hearts To Nourish 
Hope in Riverdale, Georgia. 

Under the direction of their Vice President of Education, JoAnna Hampton, club members worked directly with community youth, providing a  
structured program which emphasizes proper grammar, speech writing, and critical presentation skills.  More than a dozen students gradu-
ated from this Youth Leadership Program. Club members found the experience worthwhile and rewarding. Club President Shana Thomas-
Thornton said, “We just have to share our love of speaking with our future - The Youth Are Our Precious Future." The Clayton County Toast-
masters Club stays quite busy in the community. The club also recently completed a clothing drive for a local shelter. 



Speak Easy Youth Leadership Program at Norcross Elementary 

Division G Youth Leadership 

Riverwood School Youth Leadership 
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District 14 Toastmasters – Spring 2011 Conference 
May 13-14, 2011 

Mountain Creek Inn, Callaway Gardens 
248 S. Main Street 

Pine Mountain, GA 31822 
Phone : 706-663-2281 

**Save time – register online at www.gatoastmasters.org** 
This form is ONLY for those who cannot or choose not to register online. 

Print or type all information. Use separate forms for each person registering. 
 

Name: ______________________________________Certification (CC, AC, CL):___________________________ 
Address:_____________________________________________________________________________________ 
City: ____________________________________________________ State: ____________ Zip: _____________  
Phone: _____________________________ Email Address: ___________________________________________  
Club Name: _____________________________________________________________ Club #: _____________  
Club Officer (Indicate Current Office): _____________________________________________________________  
District Officer (Indicate Current Office): ___________________________________________________________ 
 

 
 
Packaged Selected: __________ Amount Enclosed: _______________ First Timer: _________ Vegetarian: __________ 
 
Early Bird discount will be opened until April 12th, 2011.  Payment by check will be accepted until Friday April 22nd, 2011. After Friday April 
22nd, 2011, you must pay with a Credit Card for online registration. 
 
All check payments must be received by Friday April 22nd, 2011.  If your check has not been received by that date, your name will be re-
moved from the registration list and you should plan to register on site at the on-site rate. NO exceptions.  Online registration will close at 
11:59PM, Sunday, May 8.  On site registration will be limited to space available and will close on Saturday May 14th at 2PM.  Cash only ac-
cepted for on-site payment.  NO CANCELLATION OR REFUNDS AFTER APRIL 22nd, 2011.  

REGISTRATION FEES                                                                                                
(Please select one option below) 

On or Before  
April 12th 

After April 12th  
(+$10) 

On Site Registration 
(+$25) 

GOLD PACKAGE” A Full Two‐Day Conference Registration: 
Package includes one ticket to all events and meals $     119.00 $   129.00  $       154.00 

“SILVER PACKAGE” All Day Saturday Conference Registration 
Package: Saturday Hall of Fame Luncheon, Saturday Awards Ban‐
quet , All education workshop & International Speech Contest $     110.00 $   120.00  $     145.00 

“BRONZE PACKAGE” (No lunch included) : Saturday Awards 
Banquet & International Speech Contest $        85.00 $     95.00  $     120.00 

“HALL OF FAME PACKAGE ONLY” Saturday Lunch Package 
Only (Includes Saturday Lunch): No International Speech Con‐
test, No Educational Workshops, and No Saturday Night Banquet $        65.00 $     75.00  $     100.00 

“FRIDAY NIGHT PACKAGE ONLY” Friday Conference Events 
Only: Friday Afternoon Reception, Table Topics Contest & Friday 
Night Dinner $        85.00 $     95.00  $     120.00 

"OPTION 1: Educational Workshops Only $        40.00 $     50.00  $       75.00 

"OPTION 2: Table Topics Contest on Friday Night Only (No Din‐
ner. Entrance allowed just before contest) $        20.00 $     30.00  $       55.00 

"OPTION 3" International Speech Contest on Saturday Night Only 
(no dinner. Entrance allowed just before contest) $        20.00 $     30.00  $       55.00 

 

Want to become a part of the team that contributes to the success behind the Spring Conference? 
BECOME A VOLUNTEER! 

Contact Diana Wilson: 2011conf@gmail.com 
 

You must be a paid attendee. 
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Spring Conference Registration Incentive Contest: 5 for 1 Contest.  Every club with 5 qualified Spring Conference registrations will 
earn 1 free Gold or Silver Package conference registration to use as the club wishes. Qualifications: To earn 1 free Gold Package registra-
tion (all Friday and Saturday events), club must have 5 paid registrations with at least 4 being Gold Package; the 5th registration must be 
either Gold or Silver.  To earn 1 free Silver Package registration (all Friday events), the 5 paid registrations must include at least 3 Gold 
Packages; the other two registrations must be at either Gold or Silver level.  Registration Deadline for this contest: April 8, at 11:59pm 
(When online registration closes).  When these qualifications have been met, club must notify LGET, Kene Iloenyosi, at 770-572-1472, or 
email: LGET@gatoastmasters.org. 

Spring Conference Committee at Work.  District 14 Spring Conference 2011 Chair Tonya Moore is diligently working to get the word 
out about our upcoming Spring Conference. Even at TLI in January, the Spring Conference team had a special "Blossoming into Excel-
lence" booth promoting this special event.  

B A N N E R  P A R A D E  A T  S P R I N G  C O N F E R E N C E  
By: Bruce Gaynor, Banner Parade Chairman 
 

Your members dutifully attend meetings, present speeches, give evaluations, conduct contests, and attend TLIs. Isn't it time your club 
was recognized for your efforts? Well, that time is right around the corner, during the one of the biggest events of the year in District 14.  
Be recognized in front of the entire District by proudly displaying your Club Banner at the 2011 District 14 Spring Conference. Each con-
ference opens with the traditional Club Banner parade. The Banners are displayed throughout the banquet hall, forming an impressive 
backdrop that frames the entire conference and punctuates the magnificence of District 14! 

I encourage all Toastmasters Clubs to bring their Banners and proudly march with them for the entire District to see. What, no streamers 
or ribbons on your Banner? Those Banners are the best because they represent the future of District 14, while we also honor our more 
seasoned clubs. 

Your club has worked hard all year on your DCP goals.  Let's celebrate your efforts by recognizing your club at the Spring Conference, 
where we will be truly Blossoming into Excellence! 

For more information, please contact Bruce Gaynor, brucegaynor@windstream.net or call 478-396-8813. 

S P R I N G  2 0 1 1  
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W I N T E R  2 0 1 1  T L I — A  S U C C E S S !  
Toastmasters Leadership Institute (TLI) training is held twice a year by the District. By attending TLI sessions, club officers enhance their 
abilities to lead their clubs to success. A club earns Distinguished Club Program credit when at least four of its officers are trained at both 
the Summer and Winter TLIs.  Despite the  severe snowstorm in January that caused one of the four sessions to be cancelled, our Winter 
TLI was a  tremendous  success and the District received a lot of good feedback from attendees.  Not only did all attending club officers 
and members get their respective leadership training, but they also received intensive Club Coach Training.  Be sure to attend our next 
TLI session in June. Dates will be announced soon. 
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A P R I L  D U E S  R  D U E   
Renewals were due April 1, 2011 but you can still get on-time credit.  Officers can still submit renewals 
through the Toastmasters Online system by access the Club Central portal. 

Some important notes regarding membership payment processing: 

 For the club’s initial submission, there must be a minimum of six members paying dues and 
three must be renewing. 

 If paying by check, you can print the list with the renewing members indicated and mail it along 
with payment to Toastmasters International. Please ensure that you send it by registered mail 
and request return receipt to guarantee WHQ receives your payment. 

 Clubs have until April 10 to submit payment in order to receive DCP credit. Don’t delay, turn in 
your dues today! 

With more than 12,500 clubs paying dues online, we urge all clubs to pay early and avoid any system slowness due to heavy activity. Will 
YOUR club be recognized at Spring Conference for Dues Renewal Excellence? Check our website to see if your club meets the incentive 
requirements: www.gatoastmasters.org/incentive-contests. 

M O T I V A T I O N A L  S P E A K E R S  A T  S P E A K E R S  R O U N D T A B L E  
by Cindy Cannon, DTM, PDG – Club President, Speakers Roundtable Advanced Club 

On January 17, 2011, Speakers Roundtable Advanced Club had a club kick-off meeting. The line up of speak-

ers was incredible. For the first time in Speakers Roundtable history , 3 professional motivational speakers 

were featured at the same meeting, and all three are members of Speakers Roundtable.     

1.  Bada Bing, Bada Boom - Vinny Verelli! This Jon Schwartz look-alike is fresh off the Awards circuit, having 

 been voted both Mr. Sartorial Splendor by Wal-Mart customers around the world, AND Sexiest Man of the 

 Decade by readers of Women’s Recidivist Weekly.  Vinny brought his F-Factor to Speakers Roundtable: Fun - 

 Focus - Fervor.   

2.  Born to Win!  2002 World Champion of Public Speaking-- Dwayne G. Smith dusted off his award-winning 

 speech for a special presentation to our club.  

3. Paul Johnson said, Don't listen to Paul Johnson. Instead, listen to what others are saying about him:   

   -  "Paul, your openness, humor, and message are captivating.  After having  asked you to speak to our 

  group two times (so far), I can say you're more than delightful -- you're addictive!" 

 -  "We knew you'd be good, but we expected something more serious. What a nice surprise to be so enter

  tained." 

Not only did the club hear 3 incredible professional speakers, but our very own District Governor, Roy Ganga, 

DTM, presented a motivational speech. 

The 65 Toastmasters present at this Never-Been-Done-Before meeting  agreed that it was a most valuable and 

appreciated event. 

House Judiciary Committee Chairman Wendell Willard 

gives Toastmasters testimonial 

Group picture with Lieutenant Govenor, Casey Cagle 

State of Georgia recognizes Toastmasters with Proclamation of Toastmasters Week  
May 8 - 14 2011 

Group picture with Roger Wise , Special 

Ambassador at the State Capitol 



Visit District 14 online at:  
www.gatoastmasters.org 
 

Visit Toastmasters International:  
www.toastmasters.org 
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THE GEORGIA GAVEL 
 

DISTRICT 14 
TOASTMASTERS INTERNATIONAL 

The Mission of the District 
The Mission of the District is to enhance the performance and extend the network of clubs, 
thereby offering greater numbers of people the opportunity to benefit from the Toastmasters 
educational program by:  
 Focusing on the critical success as specified by the district educational and membership 

goals.   
 Ensuring that each club effectively fulfills its responsibilities to its members.   
 Providing effective training and leadership for club and district officers.    

C A L E N D A R  O F  E V E N T S  
Month Event 

April 9th—Divisions conclude Table Topics & Intl Speech Contests and submit 
winners to LGET 
10th—April dues renewals due to WHQ for DCP credit. 
30th—April Club Dues Renewal period ends. 

May

  

1st— Club Officers Revisit your club’s DCP goals and implement strategies 
to achieve Distinguished or better status by June 30th. 
Clubs Elect new officers for the new term starting 7/1 
1st—Begin “Beat the Clock” membership campaign—Clubs adding 5 new, 

dual, or reinstated members between now and June 30 will receive a 
ribbon from TLI and a 10% discount on your next TI order. 
13th & 14th—”SPRING CONFERENCE”, Pine Mountain, GA. 

 District Table Topics and Intl Speech Contests 
 Awards Banquet, including :District Toastmaster of the Year Award   
   and Communication and Leadership Award 
 Hall of Fame 
 Educational Programs 
 Keynote speech 
 Networking 
 District Business Meeting 

June  1st—30th — Final push to submit all educational awards for members 
 18th—Toastmasters Leadership Institute (TLI) Loudermilk Center  
    Atlanta. 
 30th—Club Officers List due to WHQ 

District 14 

The Georgia Gavel 
 

Publisher: 

Roy Ganga, DTM 

districtgovernor@gatoastmasters.org 
 

Public Relations Officer: 

Lina Surianto, DTM 

pro@gatoastmasters.org 
 

Lead Editor: 

Malcolm Baldwin, CC, ALB 

gaveleditor@gatoastmasters.org 

One of One Thousand Challenge 

We need a pledge of 1000 people who can commit to pre-ordering before we can proceed with Toastmasters License 
Plate. Please send your following information to licenseplate@gatoastmasters.org: 
 

Your Name: ________________ 

Your Toastmaster club name: _______________ 

Division:  ____________, Area: ______________ 

Your Phone Number: __________________,  

Your E-mail Address: __________________ 
 

By sending your information above, you agreed to pay the applicable manufacturing and administrative fees for the tag project of approximately $30. 
 

To honor our supporters for this project, District 14 will give special recognition once we get our 1000 commitments: 
 Those who pre-ordered and pre-paid for the License Plate will receive a special license plate lapel pin to recognize 

them as District 14 supporters. 
 Club Contests: The first 10 Clubs with most members ordering the license plates will receive a special award from 

the District --Minimum 10 members per club need to order to qualify.  


